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“If it weren't for electricity we'd all be watching television by candlelight..” - George Gobel 

scanners, fax machines, copiers, 
and water coolers; 

• Major Appliances—refrigerators, 
freezers, dishwashers, clothes 
washers and dryers’ 

• Heating, Ventilating, and Air 
Conditioning (HVAC) Equip-
ment—including fans, dehumidifi-
ers, and air purifiers; and 

• Light Fixtures and Compact 
Fluorescent Light Bulbs 
(CFLs). 

 
There are inexpensive electricity usage 
monitors like “Kill-A-Watt "or “Watts 
Up Pro”  that are available on-line or in 
local stores designed to help you deter-
mine the efficiency of your electrical 
devices. These monitors can calculate 
the cost by the day, week, month, or 
year to help you decide if you need to 
buy a more efficient model. 
 
You can make a difference fighting vam-
pire power: become an energy ghoul!  
Inventory your electronic devices that 
have two sharp, pointy teeth that latch 
into your wall sockets and suck your 
electricity all day and all night!  
 
Consumer demand for more energy 
efficient electronics will send a message 
to manufacturers. Electronics manufac-
tures “right off the bat” can reduce 
vampire power up to 30% if they use 
existing better technologies—with mini-
mal additional cost to the consumer. 
 
If you choose to replace electronic 
equipment that has a big vampire power 
factor with a more efficiently designed 
one, you save money over time. 
 
My TV exercises a certain hypnotic, 
vampire-ish power over 
me, I will save this for 
another time… 
 
http://www.iea.org/ 
http://www.energy.gov/ 

Why go to the movies or curl up with 
a gothic novel to get yourself lost in 
the  world of the undead?  Vampires 
are real!  
 
While the modern day vampires that I 
refer to lack the hypnotic power of 
some black-caped, white-fanged Tran-
sylvanian, they really are among us, 
and in most cases, go overlooked. 
 

The typical American family harbors 
about 20 electrical appliances that 
continuously “bleed” them of their 
hard-earned cash. These appliances are 

“vampires” because they suck elec-
tricity even when they're  supposedly 
“off.”  
 
Even if you conscientiously turn your 
gadgets and  appliance off, many of 
your electronic units don’t turn all 
the way off, but instead go into 
“standby.” Units that typically 
“standby” include:  
• Remote control sensors; 
• Battery rechargers & battery 

conversion packs 
• Portable phones; 
• Anything electronic with inter-

nal clocks and sensors; 
• Anything with external clock 

displays and panel display LEDs. 
 
While these vampires may not be  
clinging to your neck and sucking 
your blood, they are sucking away at 
your money! 
 
According to the International En-
ergy Agency (IEA), electronic vam-
pires are expensive, costing consum-
ers up to 10% of a typical electric bill,  
or $200 to $400 per household. 
 

Not all of this “vampire” power is 
really wasted. Many features need 
standby power to perform or provide 
critical functions the unit needs. The 

majority of “wasted” standby power is 
consumed by inefficient power supplies 
and/or components that get power 
unnecessarily.    
 
You can easily drive a stake through 
the heart of energy vampires.  Since 
electronic units vary in their energy 
efficiency either on and off,  it impor-
tant to get an estimate of the total 
power a unit may consume over an 
average year.  

The Environmental Protection Agency’s 
Energy Star program empowers con-
sumers by providing energy efficiency 
ratings for different categories of elec-
tronics. When you shop for electronic 
items, make sure your product is En-
ergy Star rated.  Visit the Energy Star 
website: 
 

http://www.energystar.gov/ 
 
The Energy Star website lists products 
consumers can research before they 
purchase. Categories include: 
• Consumer Electronics—TVs, 

VCRs, DVD players, cordless 
phones, phone/answering ma-
chines; 

• Computer and Office Equip-
ment—CPUs, monitors, printers, 
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Quick & E-Z Ways to 
Save! 

P A G E  2  

Pull the 
plug! 

Got E-Waste? 

TOP 10 WAYS TO BE A VAMPIRE SLAYER 
We all have our own energy vam-
pires: TVs, VCRs, DVD players, 
iPods, cell phones, stereos, surround 
sounds, laptops, desktops.. A quick 
way to spot energy vampires: Look 
for anything with a charger, every-
thing with a clock or standby dis-
play.   
 

In the yesteryear of our youth, how 
many times did we hear, “Turn off the 
lights!” 
and “Stop  
heating 
the 
county! 
Close the 
door!” ?  
Energy 
savings 
about a 
decade or 
two ago 
seems so 
simple 
compared 
to now. 
 

Our 
society's 
aware-
ness about energy and environmental 
issues has increased multiple fold 
over the past few decades.  Instead 
of looking at generalities like the 
energy efficiency of a house as a 
whole (“close the door!”) or the 
obvious (“turn off the lights!”), the 
environmental and energy impacts 
focus has shifted towards smaller, 
less conspicuous—almost innocuous 
looking— gadgets and appliances. 

What we have found is that those 
items are sucking electricity very 
much like a vampire would as it 
drain blood from a victim, but in a 
less obvious fashion. 
 

In order to slay your energy vam-
pires, you don’t need to run out 
and replace everything  you own. 
Here are 10 easy steps you can 
take to help start saving money 
right away! 
 
1. Unplug the unnecessary. 

Pull the power cords out of 
the outlet. How long has it 
been since you touched the 
Artari?  Are you going to 
watch that VCR anytime 
soon? 

2. Reduce demand. How 
many TVs and computer 
monitors do you need on in 
one room? 

3. Try the other “off” switch.  
Many computers come with 
a “soft” power switch in 
front (this turns on the 
standby) and a “real” on/off 
switch in the back.  

4. Use a power strip. When 
you are not using your de-
vices, turn the power strip 
off. 

5. Unplug chargers when 
you’re not charging. When 
your gadget says “Charge 
complete” it keeps drawing 
electricity. 

6. Use a cell phone that tells 
you to unplug it. Since 

2007, some cell phones have 
audible alerts that will tell 
you, “Battery is full, please 
unplug the charger.” If you 
don’t have this feature, there’s 
probably an app for it. 

7. Purchase Energy Star quali-
fied products. Energy Star 
accounts for standby power, 
and qualified devices draw less 
than average when in their 
“off” mode. 

8. Get Smart. Consider a 
“smart strip.” If it’s not feasi-
ble to keep unplugging your 
electronics.  For example, an 
“Isole Plug Load Control” 
saves energy by monitoring 
occupancy, and the “Smart 
Strip Power Strip” monitors 
power differences between 
computers and peripherals. 

9. Knowledge is power.  Try a 
“Kill-A-Watt” or similar 
monitor and learn about your 
gadget and appliance power 
efficiency—whether your 
device is on or off. 

10. Consider wireless home 
energy controls like “Green 
Switch” or similar.  You can 
cut power to designated lights 
and outlets and setting climate 
control to economy mode. 

 

 
 
 
 
 

makes it illegal for businesses to dis-
pose of e-waste in the trash. 
 
The Academy has a strong e-waste 
recycling program.  It is never okay 
to dispose of e-waste without talk-
ing to  IT/IS and the Academy’s 
Property Officer . IT/IS and the 
Property Officer will assist in making 
the appropriate arrangements. 
 
Please note: It does not matter if  
your e-waste is on the properties 
list or not. Property purchased for 
the Academy and/or used for 
 Academy purposes must be re-
viewed by the Academy Property 
Officer before disposal.  

RCSA Section 22a-449(c)-113 is 
the fancy way to say 
that the State of Con-
necticut regulates our 
outdated or broken 
electronic equipment 
(“e-waste”) as 
“universal waste.”  
 

“Universal Waste” is a category of 
waste that is not designated as 
"hazardous waste", but it is treated 
like it is a hazardous waste because it 
contains something that need to be 
prevented from free release into the 
environment. The State of Connecti-
cut regulates the Academy as a busi-
ness. RCSA Section 22a-449(c)-113 

Please call the Help Desk at x6666 
and the Property Officer, (860) 
444-8303 if you have any electron-
ics for removal and disposal in-
structions. 
 
Do not bring e-waste from 
home or any off-base location 
to the Academy. Please contact 
your local transfer station for your 
personal e-waste waste disposal 
locations and options.  

Strip it! 

 Watt’s 
costing 

you? 

"The two-word  
definition of  

sustainability is 
'one planet.'"  

-Mathis Wackernagel 
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Understanding Energy Star Eco-Labels  

 

If we are going to carry on growing, and we will, because no country is going to forfeit its 
right to economic growth, we have to find a way of doing it sustainably.—Tony Blair 

Energy Star is an international standard for energy efficient con-
sumer products originated in the U.S., created in the early 1990s 
by an Environmental Protection Agency (EPA) program. Since 
then, the European Union and other countries like Australia, Can-
ada, Japan, New Zealand,  and Taiwan and have also adopted the 
program. Energy Star appliances should use at least 10 to 25 per-
cent less energy than nonqualified models. Many appliances are 
required to carry the Federal Trade Commission's “EnergyGuide” 
label. This label lets you compare the energy consumption of ap-
pliances and determine approximately how much it will cost you to 
run them.  Energy Star eco-label information details:  

1. Manufacturer, model, and size. 
2. Main product features and, in some cases, similar models with 
an annual operating cost reflected in the cost range below. 
3. Annual operating cost is based on electricity and/or gas con-
sumption and the national average cost for a kilowatt-hour or 
therm. 
4. You can see whether the model you're buying uses more or 
less energy than similar models. 
5.This estimates how much electricity and/or gas an appliance 
uses annually. Use your rates for a more accurate cost. 
6.The Energy Star logo indicates that the product qualifies for the 
program. 
(from: consumerreports.org) 

Energy Savings at Home 
Did you know that the typical U.S. family spends about $1,900 a year on home 
utility bills?  Do you know that there are easy no‐cost and low‐cost things that 
you can do that can cut up to 25% of your utility bills? The secret to these sav‐
ings is a whole‐house energy efficiency plan.  It takes a little effort initially, but 
the payoff is usually huge in the end! 
 
A “home energy assessment” or “home energy audit,” is the first step to assess 
how much energy your home consumes, and allows you to evaluate what meas‐
ures you can take to make your home more energy efficient. An assessment will 
show you problems that may, when corrected, can save you significant amounts 
of money over time. 
 
The Department of Energy’s “Energy Savers” website is a great place to start 
(http://www.energysavers.gov/)!  It can tell you how you can begin an audit or 
even help you identify a contractor or energy company to do it for you. From 
appliances and electronics to design, remodeling, landscaping, and sky lighting,  
the website offers tips, suggestions, advice, to help you save money—and en‐
ergy– at home. You can also contact your local power company to explore their 
options. Connecticut Light & Power, for example, offers a low cost “Home En‐
ergy Solutions” program designed to help identify retrofits (for single or multi‐
ple units) to make your home more energy efficient. 
 
Not quite convinced to try this yet?  Is money a good motivator?  A 25% savings 
on $1,900 is $475.   That can be your money staying  in your bank! 
   
http://www.energy.gov/forconsumers.htm 

http://residentialmortgagetrust.com/images/energy-saving-house.jpg 
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Bio-Based, Bio-Preferred! 
“Bio-based products” are materi-
als, chemicals and energy that rely 
on renewable, plant or animal ma-
terials as the main ingredient.   
 

The Resource Conservation and 
Recovery Act (RCRA) directed Fed-
eral agencies to develop affirmative 
procurement (AP) programs to in-
crease the purchase of items con-
taining recycled material. Since then, 
Executive Order (EO) 13101, the 
Farm Security and Rural Investment 
Act of 2002, and the Federal Acquisi-
tion Regulations (FAR) also contain 
requirements to buy green. The 
Energy Policy Act and EOs 13149, 
13221, 12845, and 13123 require 
Federal agencies to buy energy effi-
cient equipment and vehicles. EO 
13148 also addresses environmen-
tally preferable purchasing with spe-
cific requirements for toxic sub-
stances, adhesives, ozone-depleting 
substances, and landscaping products. 
 

The U.S. Department of Agriculture 
(USDA) oversees the federal govern-
ment’s “BioPreferred SM” program. 
This program was developed in 2002 
under the Farm Security and Rural 

B
io

-M
at
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rs

 
Investment Act (FSRIA) to increase 
the procurement and use of bio-
based products. The program es-
tablished: 
• A procurement preference pro-

gram for Federal agencies and 
their contractors; and 

• A labeling program to enable the 
marketing of biobased products. 

 
Products selected for the USDA’s 
BioPreferred SM program  are com-
mercial or industrial products 
(excluding food or feed) composed 
wholly or significantly of biologic 
matter (forestry, marine, animal 
and/or plant material). 

 
 

Are “Eco-Friendly” Labels Sustainabull? 
 
Consumers, beware! “Environmentally friendly” (eco-friendly, nature friendly, and green) are synonyms used to refer to goods 
and services, laws, guidelines and policies that are considered to inflict minimal or no harm on the environment.  The problem is 
that there is no single international standard for this concept,  and the International Organization for Standardization these 
labels too vague to be meaningful.  Here in the U.S., “eco-friendly” labels may be ambiguous and can be confusing without a 
specific definition. In fact, the Environmental Protection Agency  has deemed this language useless in determining whether a 
product is truly "green".  So what is legitimate?  
 
The Federal Trade Commission (FTC) established guidelines to curb deceptive marketing practices. For example:  
A package is labeled, "50% more recycled content than before." The manufacturer increased the recycled content of its pack-
age from 2 percent recycled material to 3 percent recycled material. Although the claim is technically true, it is likely to convey 
the false impression that the advertiser has increased significantly the use of recycled material… or … A pump spray product is 
labeled "environmentally safe." Most of the product's active ingredients consist of volatile organic compounds (VOCs) that may 
cause smog by contributing to ground-level ozone formation. The claim is deceptive because, absent further qualification, it is 
likely to convey to consumers that use of the product will not result in air pollution or other harm to the environment.  
 
In August 2009, the FTC charged four companies — Sami Designs LLC, dba Jonäno; CSE Inc., Mad Mod and Pure Bamboo 
LLC and the M Group for selling clothing marketed as made from bamboo with deceptive advertising and marketing claims. Last 
June, the FTC charged Kmart Corp., Tender Corp., and Dyna-E International with making false and unsubstantiated claims that 
their paper products were “biodegradable.”  
 
They key is to “know before you go!”  If you want “eco-friendly” products, a little research goes a long way. Look for recog-
nized labels and brands associated with truly “green” concepts and practices, like those in the USDA’s BioPreferred SM program 
or are “green” per FTC “Green Guidelines”. Read the packaging! Descriptions should be clear, specific, detailed, predominant, 
understood, and provide a clear basis of comparison. Without research, if it sounds too good to be true, it probably is. 
   
Caveat emptor!  http://www.ftc.gov/bcp/grnrule/guides980427.htm 

Using biobased products as substi-
tutes for petroleum based products 
helps with our national energy se-
curity by reducing reliance on for-
eign oil. Biobased product use can 
also help us meet our missions in a 
cost-effective manner. The in-
creased use of biobased products 
made from U.S. commodities will 
be a boost to rural development, 
job creation, and the farm econ-
omy. Using biobased products at 
the Academy can also create safer 
and healthier workplaces by de-
creasing the use of potentially toxic 
substances. Finally, biobased prod-
ucts can help us meet the steward-
ship goal of protecting and preserv-
ing the environment by cutting air 
and water pollution and reducing 
the generation of hazardous wastes. 
 
For more information on bio-based 
products, visit: 
 
http://www.biopreferred.gov/ 
 
http://www.gsa.gov/portal/
content/105365 
 

U S C G A  S U S T A I N A B I L I T Y  T O D A Y  

“Your descendants shall gather your fruits.” - Virgil 



 

  Think before you print! Please use 2-sided printing.   

P A G E  5  TRIMMING YOUR HOLIDAY WASTE-LINE   
IS EASIER THAN YOU THINK!  

Whether you are a Waste-Wise Wannabe, Warrior, or Wonder, sometimes the holidays seem more stressful than joyous. There is so much to do and so little time to do 
it. It’s easy to wrapped up in gift ideas and party plans and forget the environment during the holidays. A more sustainable and festive season may not be as difficult to 
achieve! Consider this: between Thanksgiving and New Year's, Americans throw away about 25% more trash, on average, compared to any other time of the year. 
That's about 25 million tons of trash over the Holidays above and beyond what we already throw away: food, packaging, gift wrap– it all adds up. Here are a few “tips” 
to help keep it ‘green’: 

 
Yule Tide Party Planning: From Thanksgiving through New Year’s it is the season to eat, drink and be merry. Here are a few successful strategies 
to cut down on the waste we create from amplified entertaining. Try this: 

• Turn down the heat before the guests arrive. You’ll save energy while the extra body heat of your guests will warm up the room. 
• For formal affairs consider renting seldom worn party clothes, borrow from a friend or family,  or buying them from consignment shops. 
• You can rent dishes and glassware, making your party more elegant and eliminating the need to buy special holiday china. 
• Walk to neighborhood parties, or carpool (with a designated driver!) with friends if it’s too far to walk. 
• After the party, don’t throw away the leftovers! Put them in plastic containers or bags to send  home with guests, or donate to food banks. 
• Plan meals wisely and practice portion control to minimize waste in the first place. 
 

Staycation:  Since “there’s no place like home for the holidays…”  why spend so much time, energy and 
cash traveling when everything you need is at home or nearby?  Become a tourist in your own town. 
Check out local activities in the newspaper, visit  the local government or Chamber of Commerce website 
for activities and events in your area. You may be amazed by the things you’ve taken for granted!  Stay-
cations help by: 

• Helping local economies strengthen, creating a vital and thriving town;  
• Reducing the amount of gas used during a heavy travel time. 
Factoid: If each family reduced holiday gasoline consumption by about 20 miles (about one gallon), 
greenhouse gas emissions would be reduced by 1,000,000 tons. 
 

BYOB! Holiday shopping is practically a national sport.  When you go, Bring Your Own (shopping) Bags! Paper, plastic and 
cloth are all good, but plastic and cloth bags are easily folded and stored in purses and pockets until used. You can consoli-
date purchases into one bag rather than getting a new bag at each store. When buying gifts you will send by mail, pick items 
that are easy to ship and won’t require excess packaging. Other ideas:  

• Reuse packing cartons and shipping materials like packing peanuts, shredded newspaper and bubble wrap. 
• Drop off extra packing peanuts at local private mailing centers. The Plastic Loosefill Council’s Peanut Hotline (800-828-
2214) for a list of names of local businesses that reuse them.  
• While e-commerce is the wave of the future, but it’s not necessarily waste-free. Choose items that won’t be excessively 
packed for shipping.  
Factoid: In 1981 the average household received 59 mail order catalogues. By 1991 the number had increased 140%, to 142.  
If each household canceled 10 mail-order catalogues it would reduce trash by 3.5 pounds per year. And… if everybody did 
this, the stack of canceled catalogues would be 2,000 miles high! 
 

Wrapping It Up: Unfortunately, most traditional gift-wrap is not recyclable due to the high metallic and dye content and most tissue 
paper is also not recyclable due to its short fibers. Get creative! Consider some alternatives: 

• When giving oversized gifts like bicycles or CD racks, instead of wrapping them in paper, just tie a bow around them.  
• Wrap gifts in old maps, newspapers, Sunday comics or fancy holiday gift bags. Kids’ art work is a perfect wrapping for pre-

sents to proud grandparents.  It’s also a great way to get children involved and keep them busy – even if it is for just a few 
moments! 

• Use brown paper grocery bags to wrap small-to-medium size boxes that have to be mailed. 
• Make the wrap a part of the gift: Putting cookies in a flower pot or hiding jewelry in a new pair of gloves will keep your gift 

under wraps and the "wrapping" out of the trash! 
Factoid: If every family reused just two feet of holiday ribbon, the 38,000 miles of ribbon saved could tie a bow around the entire 
planet! 
 http://www.use-less-stuff.com/ & www.cksinfo.com/holidays/christmas/animals/index.html 
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There’s something growing at Chase!  Thanks to the Cadet Sus-
tainability Club and Aramark, there are 3 raised garden beds in 
the Chase quad. Currently the beds are growing basil. Hopefully 
in the future, the beds can be used for vegetables.   
 
This is a pilot program that exemplifies the Academy’s pursuit of 
environmental stewardship.  
 
Identifying and trying innovative concepts, practices, and pro-
grams are essential components of any sustainable program. 
Creating  opportunities allows for awareness about the impor-
tance of sustainability to be spread throughout the Academy, and 
beyond, thus,  contributing towards the Academy’s steward-
ship goals.  

“You must be the change you wish to see in the world.” - Mahatma Gandhi 

Growing Green 

Would you like to include an article? 
What about submitting one of your 
photos? Do you have an idea or 
suggestion? Your creative talents are 
completely  appreciated!  
 
Please contact Ashley Cordi 
860.444.8233  or email 
ashley.j.cordi@uscg.mil 

U S C G A  S U S T A I N A B I L I T Y  T O D A Y  

Ideas Wanted: Cadets, you need a slogan.  Something that you can call your own, and something that reflects 
your “green” and sustainable concepts.  Any and all ideas are welcome! E-mail your ideas to:   

ashley.j.cordi@uscg.mil. 

GO GREEN 

BEARS 
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